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Advertising

Eastside News offers digital advertising or sponsorship on its digital Eastside News articles.

Generally, the Goodman Community Center posts 4-6 ESN articles during each news cycle on
goodmancenter.org. With digital advertising, your business or event can be associated with one of
these articles and be seen well outside Madison’s east side.

Examples of the ad sizes are shown on Page 2.

ESN offers 3 affordable options

Digital advertising on the Eastside News cover story ($75)

After each edition, the cover story is prominently promoted several places on the Goodman website. It
stays front and center for the whole news cycle. Advertising on the cover story receives:

¢ Leaderboard banner at top of story — 728 pixels wide by 90 pixels tall
¢ Large rectangle embedded within story — 336 pixels wide by 280 pixels tall

¢ Images link to advertiser’s chosen url

Digital advertising on a standard Eastside News article ($40)
e Leaderboard banner at top of story — 728 pixels wide by 90 pixels tall

¢ Image links to advertiser’s chosen url

Digital sponsorship of a standard Eastside News article ($20)

e Advertiser’s logo at bottom of article (any size, .png image with transparent background is the
preferred format but not necessary)

¢ Logo links to advertiser's chosen url

¢ Plain text that reads, “The digital version of this story is brought to you in partnership with
(business name)”

All options include advertiser being tagged on Facebook

Just a reminder

Eastside News is published six times a year by the Goodman Community Center. It contains news and
information about events, issues, resources and programs at Goodman and the greater community on
the east side of Madison. The 24-page full-color newspaper is edited and produced by Goodman staff
and volunteers.

Ads helps keep our community connected
Advertisers’ support makes publishing this valued community resource possible and supports the
Goodman Community Center. Eastside News also reflects and fosters pride in our community.
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GET INVOLVED

Volunteers Bobbie Ruder (left) and Nick Hein stock shelves in Goodman Community Center’s
Fritz Food Pantry. The pantry is one of many seeing usage skyrocket.

MAY 17-19

Tickets & more info >

MADISON IRISH FEST

By Amie Hoag, Eastside News

On a rainy Tuesday morning, the Goodman Community Center food pantry was as
busy as ever. A few customers lined up outside despite the rain, and by the time the
doors opened at 9 a.m., there were already more than 50 numbers handed out.

On this particular Tuesday, the pantry served more than 100 households, a number
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kids to benefit from the gifts they receive here — like they have.

Goodman’s tagline, “Strengthening lives and securing futures” isn’t just words. Our
staff have fine-tuned our programs so kids like Malyki, Louie and Houja receive gifts
that will serve them well — and will in turn, serve our community well — as they
make their way into adulthood.

If I learned anything from “Braiding Sweetgrass,” it’s this: “The well-being of one is
linked to the well-being of all.” Isn’t that why we are wise to invest in our kids? In
each other?
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The digital version of this story is brought to you in partnership with Second Harvest
Foodbank of Southern Wisconsin.
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