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Eken Park through the lens

Ben Zastrow 
has embarked 
on a mission of 
photographi-
cally preserving 
the Eken Park 
neighborhood. 
He’s witnessed 
plenty of change 
throughout 10 years in the neighborhood and 
wants to document it before it’s gone. An Ins-
tagram site has been established to show off 
his work.                        Article on page 15
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Enjoy the Eastside News? 
Help us offset our costs by 
donating to Goodman.
We want to continue to offer this paper 
for free to our community members who 
need it. If you like receiving and reading 
this little paper, consider donating to the 
Goodman Community Center to help us 
cover printing costs. 
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The art of Forge

Nearly 1,500 
people visited the 
Forge art exhibit 
during a seven-
day run to take a 
final look inside 
the dank old 
Brass Works 
building. What 
they found was a marriage of art and the east 
side’s old industrial past. Works by local art-
ists, inspired by the building, filled the space 
on Waubesa Street.           Article on page 3

Atwood Barbershop is a cut above
Terry Moss and his crew of local barbers provide a lively and fun atmosphere where everybody can get a 
stylish hair cut. Through word of mouth, customers are coming from around the city for walk-in appointments 

to the shop at 2140 Atwood Ave.                                                                                                 Article on page 12

Continued on page 3

 
Madison’s summer music impresario
Bob Queen finds and books the talent for many east side festivals
By Tom Sakash, Eastside News

The park festival series, the proverbial 
soundtrack to summer in East Madi-
son, is an international kaleidoscope of 
music.

Bayou beats and Cajun folk fill the 
fields of Central Park at La Fête de 
Marquette. Waterfront Fest’s bluegrass 
and jazz-rock electrify Yahara Place 
Park into a party by the lake. And at the 
Central Park Sessions, anything goes: 
world-renowned Cuban rhythms, west-
ern swing, even regional Mexican elec-
tronica mash together for these eclectic 
summer shows.

To be sure, it takes a certain dedica-
tion to keep Madison’s east side parks 
flush with fresh musical acts each year.

Perhaps more accurately, it takes a 
certain individual. For the past three 
decades, that individual has been Bob 
Queen.

Since the early 1990s, Queen, a long-
time East Madison resident and former 
Marquette Neighborhood Association 
president, has been chiefly responsible 
for booking the bands featured at Madi-
son’s myriad east side music festivals.

He’s coordinated the Waterfront Fes-
tival for 27 years. He rejuvenated and 
coordinated the Orton Park Festival 
for 25. He created and booked music at 
La Fête de Marquette for 10 years, and 
most recently, he created Madison’s 
Central Park Sessions.

Each event was built, essentially, 
from scratch. Each has evolved into a 
distinct, major Madison summer staple.

Queen said that he dedicates much of 
the work to his family and his sons.

“The events make me feel very proud 
in helping to establish a stable com-
munity that is a wonderful place to call 
home,” he added.

So how has he done it? What’s been 
the secret to Queen’s success?

That’s simple, according to Queen. 
He’s merely followed the same mantra 
that he’s practiced for the past 27 years.

“I do it to do it better than the year 
before,” Queen said. “And to find bands 
out there in the world that I know our 
audience will love.”

When contrasting the early days of 
these festivals with the star-studded line-
ups that now draw tens of thousands of 
people to Madison’s parks each summer, 
it appears Queen is making good on that 
promise to ‘do it to do it better.’

At the first ever Waterfront Festival, 
during which Queen and his fellow or-
ganizers sold “cool T-shirts,” hotdogs 
and soft drinks to cover their costs, a 
children’s tap-dance show headlined 
the event, along with a local musician 
named Cris Plata. Queen said Plata was 
the only musical act he knew at the time.

Fast forward three decades to this 

year’s 28th annual Waterfront Festival, 
which took place the second weekend 
of June, and acts like Quebecois-folk 
group Les Poles à Colin and jazz-fusion 
guru Fareed Haque certainly feel like 27 
years of progress (not that the children’s 
tap-dance group wasn’t probably excel-
lent or adorable).

Yet as popular as these festivals have 
become, perhaps nearly as impressive 
has been the way Queen has honed his 
craft as a bonafide talent scout.

Queen is famous for scouring the 
continent — and beyond — to ferret out 
the bands and musicians he brings to 
Madison’s front porch each year.

In fact, he’s spent so much time can-
vassing the Caribbean and exploring the 
bayou that music promoters now woo 
him once he arrives, rather than the oth-
er way around.

Photo: Kathleen Ward

Bob Queen sits on his front porch and relaxes in one of his rocking chairs after 
recently organizing the Waterfront Festival June 10-11 — just a few short blocks 
from his home.
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2018 Advertising Guide
The Eastside News newspaper is published six times a year by the Goodman 
Community Center. We publish news and information about events, issues, 
resources and programs at the Center and in our community on the east side 
of Madison. The 24- to 28-page newspaper is edited and produced by Center 
staff and volunteers. 

Why advertise in the Eastside News? 

Your customers receive — and read — the Eastside News 
�With a circulation of more than 17,000, more than 7,200 households on the near 

east side of Madison receive the FREE paper, and it is distributed to an addi-
tional 9,500 homes and businesses throughout Madison. It is also distrib-

uted at local businesses, here at the Center and Pinney and Hawthorne 
libraries, as well as the Willy Street Co-op East and North.

Affordable ad rates. Base rate is $18 per column inch.
We offer a wide variety of sizes to meet your advertising budget. 

People depend on the Eastside News for local information
People really read our little paper! Plus, households and  
businesses often keep each issue around until the next one  
arrives, so your ad has a long exposure time.

Your ad helps keep our community connected
Advertisers’ support makes publishing this valued community  

resource possible. The Eastside News reflects and fosters pride in our 
community.

“The Eastside 
News helps us have  

a large presence in our  
community. We not only advertise 

our homes for sale but also love  
that we can support the Goodman 

Community Center.”
Liz Lauer, 

Lauer Realty Group

	 To place an ad

	 To reserve ad space in all six issues, with prepayment:  Complete a 2018 Annual Advertising Contract.

	 To reserve ad space in one or all issues, pay as you go:  Fill out a 2018 Advertising Space Reservation, or contact  
		�  Dave Link, 	our advertising manager, at ESNews@goodmancenter.org to reserve space for your ad by  

the deadline listed on the next page. 

	 About our deadlines:  Please, please, please try to meet our deadlines. We are a team of three people who crank out this 		
		�  paper on top of many other responsibilities. We know you are busy, too, so we will always try to work with you, but 

whenever you can provide ads, information and payment in a timely way it makes us love you all the more. 



 	Please, please, please pay promptly 

	 �Payment is due upon receipt of the invoice. Ads may be paid by cash, check, money order or credit card. Like you, we are a 
business, so failure to provide a reserved ad by the deadline will not relieve you of your financial responsibility.  
You will be billed as if your ad ran. When accounts are 60 days or more past due, ads will not run. 

Issue
Reserve ad space 
Request ad design help  
Send articles

Email ads to  
ESNews@goodmancenter.org

Paper delivered  
to households 

Jan / Feb Friday, November 28 Thursday, December 1 Jan. 1

Mar / Apr Thursday, February 1 Thursday, February 8 March 1

May / Jun Monday, April 2 Thursday, April 6 May 1

Jul / Aug Friday, June 1 Thursday, June 7 July 1

Sep / Oct Wednesday, August 1 Thursday, August 9 Sept. 1

Nov / Dec Monday, October 1 Thursday, October 5 Nov. 1

Jan / Feb Saturday, December 1 Thursday, December 6 Jan. 1, 2019

2018 Production Deadlines

 Eastside News contacts:
 	 For general information, advertising help, or questions about editorial content::

	 	 Dave Link, Eastside News managing editor* 
		  Email 	 davidl@goodmancenter.org

		  Janelle Jordan, Eastside News ad designer 
		  Email 	 janelle@goodmancenter.org 
		  Phone	 608-204-8023

	     *�Dave works part time. He is great about getting back to you within his schedule, but if you need immediate help with any-
thing, Janelle is happy to try to help you. 

 	We welcome editorial content

	 �Submit an event or activity article. If your business or organization has an upcoming event that will take place in the 
upcoming issue, let us know. We regularly have a page or more announcing upcoming activities at the Center and in the 
community. Send your article with all the pertinent details to ESNews@goodmancenter.org by the deadline listed in the 
editorial calendar below. Activity and event promos are suggested to be 150 to 300 words. If you have a bigger story to 
tell, check in with Dave Link to see if we are able to include a longer article.
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	 Discounts and important information
	 Who is eligible to advertise?  Any company or organization in or outside our publication area — except travel agencies 		
		  and some insurance advertising. (A condition of our non-profit status)

	 Two restrictions:  You can promote products, services or activities, but no credit card logos are allowed in advertisements. 		
		  (Another condition of our non-profit status) We also prohibit direct solicitations for funds in ads.

	 Non-profit organization?  Receive a 5 percent discount.

	 Frequent advertiser?  Prepay a one-year ad contract and receive a  
		�  10 percent discount. To get this discount, pay in full 			 

within 30 days of invoice.

	 Political ad?  Prepayment is required.

	 Odd-sized Ad?  If you send an ad that does not fit our standard  
		�  column widths, we’ll scale your ad up and you will be 

billed accordingly.

	 Make sure your ad looks good in print

	 Print production guidelines:
	 	Submit ads electronically as a print quality PDF, or .tiff
	 	The paper prints at 300dpi
	 	Submit your ad at the exact dimensions reserved
	 	Color ads must be in CMYK color, not RGB 

		  We highly recommend creating your ad in Adobe Illustrator, Photoshop or InDesign.

		�  If these guidelines sound like a foreign language to you, you may want to hire a graphic designer or contact us 
for help with your ad. 

 	Need some help? 

	� We can create your ad for $40 per hour.  If you are unable to create an ad to these specifications because it’s outside of 		
��your area of expertise or you don’t know anyone who can help you, we can create an ad for you. We charge $40/hour and 
would typically be able to create a simple ad within an hour once you provide all the text and images we’ll need. If you 
need edits to the ad for future placement, we will charge a minimum of $20. If you need help creating your ad, talk with 
us when you confirm your ad space. 

 
“TDS Custom 

Construction advertises 
in the Eastside News because 

we value living and working in the 
neighborhood. We appreciate the warm 
response our ad gets, and welcome the 
opportunity to connect with Eastside 

homeowners on their projects.”

Sam Breidenbach, Owner 
TDS Custom Construction

 	See how much better your ad looks in color!

2701 Atwood Ave. Madison, WI   www.stalzysdeli.com

Catering for 
parties 

 of any size

Grilling and 
picnic 

packages

Award- 
winning 

sandwiches

House-cured meats  
& freshly baked 

breads

Handcrafted 
food from 
scratch

Follow us on     Facebook and     Twitter 
for anniversary specials & events!Stalzy's is turning 3!

D E L I  &  B A K E R Y
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We love our advertisers and will do whatever we can  
to make you look good in the Eastside News.

Advertising in Eastside News supports Goodman Community Center

Thank you for advertising with us!

149 Waubesa St. 

Madison, WI 53704

Phone 608.241.1574 

goodmancenter.org

We strengthen lives and secure futures.

 
 

“I read  
the Eastside News cover  

to cover. I love reading about  
all the good things happening  

at Goodman and on the east side  
of Madison. It’s a great  

little paper.”

Sue Walters, Retired teacher


